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Part A (10 x 2 =20)

Answer all questions.
1. Define Marketing.
sHanSUl(HS6 euaTuImI.

2. What is tourism marketing?

SHMOT FHaGUAL 6 GTETDTE ETETET ?

3. Brief the term “Product mix”.

QurmL sl eTemn ClFTaaler TS 6T(LHSIs.

4. What do you mean by boarding and lodging services?
> @ity WHMID 2 wpelil Crames GNSH § idleuar wremeu ?

5. What is pricing?

elleneuil(hsed eTemmmed erebmen ?

6. Write any two influencing factors for pricing of tourism.

shmereiler ellaneui(hsaler smyeantsear @) Feqear 6T(Pgis.



10.

11.

12.

What are the objectives of tourism marketing?

sHmeT shengudl(Hgedler CrIEsniseT Wrenel ?

What do you know about channel decision?

QUPEISEED (Plge] GDISH B Sidleuar wremeu ?

Write any two advantages of medical tour.

WD(hSGIel &HmIOT LHH @[ BETENLOSET 6T(LHS)s.

What is personal selling?

sl BUT elHLEHET ETETMmTEd GTeTe ?

Part B

(5 x 5 = 25)

Answer all questions, choosing either (a) or (b).

(a) Describe the importance of tourism in India.

@ndwureler sHmieoreflweler (psdluggieud ableufl.

Or

(b) Brief the different attracting factors to a tourist in

India.

@pHwureler &HmeT FILLSST STrallEemeT &([HaEHs.

(a) What do you know about tour packages?
sHmier Ll igwd udHdl § odleuear wirame ?
Or

(b) Describe the product strategy of tourism.
shmieorellwueer GummLlGamarens edleul.
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13.

14.

15.

16.

17.

(a) List down the factors influencing the pricing
decisions.

clener Hlremruisseden sryanflaamer cuflensu(hSgis.

Or
(b) What is meant by hospitality in tourism? Explain.
apmereild almbCsTbLd NSS! 6T(Hsis.

(a) List down characteristics of travel agent.

Lwent (psalflen @uiehL e wrene ?

Or

(b) How will you design a travel booking office?

Lwenr LFl6| SeIeUEESMmS TeUaUTm HELDLUILITUL?

(a) What is meant by personal selling in tourism?
sHmereild safl pum LkiE uHdl eTpgis.
Or

(b) What do you know about environmental impression
on tourism?

shpeorelld s&dm@paer ity updl B b

wmeney ?

Part C (3 x10=30)

Answer any three questions.

Elucidate the prospectus of tourism in India.

@ndw sHmeTeiler eumiliLser @&hlsg elleutlssab.

Point out the important steps involved in formulation of
tourism product.

shmeor  Qurmeiler  wOCeum s Hlevewseaer
cleurdlssayb.
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18.

19.

20.

What are the different pricing policies of tourism
product? Explain.

uGeum elleney GameTansser clleul.

Discuss the importance of distribution channel in tourism
marketing.

sHmeT shanguiledler auprise (papullenar elleurdl&sseb.
Explain the different kinds of media available to market
tourism in India.

@ndw  sHmeoretluder LOCaM eUMSLITET 26rL_SBISET
LG GOS8l Tpsis.
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