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Part A (10 x 2 =20)

Answer all questions.

1. What are the important of tour?
SHMIETeSl 6 (P&SSFIEUBISET WITene?
2. What is hospitality management?
cll(mHBGHTDLIE) GLOGTERTENLD GTETMTE) GT6TEN?
3. What is meant by tour package?
snmier Cgsm@d eTermmed eremen?
4, Write any two influencing factor of pricing decision.
ellenav FHlrenTullssedlen erCoaid @\ STreantlsamer 6T(Lps)s.
5. What is promotion mix?
2 B&HIFHEN 6T LIMhiIE GTGTMHITED GTEITEN?

6. Write any two objectives of pricing?

allenevudlwialen @\ GM&ECHTETHEMET 6T(LHFIS.



10.

11.

12.

What is meant by tourism distribution?

D MIETeS LGS 6IT GULPMEIGS6 GTEITMTED ETEITENT?
What is market segmentation in tour?
snmier shens [flsse erammed eTeme?

What do you mean by media selection in advertising?

ellerbLrsSnaTer 2er_s CHT6 T cTemen?

What is personal selling in tourism?

shmiemedler etlbLIT 6lDHLINET cTEmTmTE cTeTe?
Part B (5 x 5=25)
Answer all questions, choosing either (a) or (b).

(a) Discuss the role of tourism marketing in Indian
economy.

shmieor  Fshesullellen @bHwu  QumBeTTHTTSS D Ten
uniilenar afleurdlsEsa]Lb.
Or

(b) What are the functions of tourism marketing?
Explain.

shmieor shangudl_adler LenflseT wWreneu? efleur.
(a) What do you mean by formulation of tourism
product? Explain.

SHMIEOT MLSSET (LPEM&ET wWirened? cdlauifl.

Or
(b) Describe the role of travel agents.

sHmeor (pseufler Liewflsamer elleufdse,ib.
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13.

14.

15.

16.

17.

(a)

(b)

(a)

(b)

(a)

(b)

How will you segment your tourism market?
Explain

shmeors  ghagufer WNssmiged uwbdl B Sidleuer
wireneu? elleuil.

Or

What do you mean by service quality in tourism?
Explain

sppeorelwealer Cemeus sy und B idleuer wreneu?
afleur.
Discuss the role of travel guides.

sHmeor (pseufler Linidlenear alleuflGsaib.

Or

How do you choose the media advertising tourism
product? Explain with suitable example.

earbLrsHpanear ear_s5CsLader wpanm LHd B Sidoug)

wrgy? 2 fw sryemsgLer afleu.

Discuss the basic skills needed to market tourism

product.

sHmieons shanguilen g liLien G Coaneuger afleufléseyb.
Or

Describe the role middlemen in tourism industry.

snmieoreild Qe g srsisaten Likidlamen cleTése, .
Part C (3 x 10 = 30)

Answer any three questions.

Explain the opportunities of tourism industry in India.

@pdwmelled &nmiemedlwader aumiitifenar allerdgEa]Lb.

Detail the product life cycle of tourism.

shmiemedler eumpsens sHE L LHM edleutléseyb.
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18.

19.

20.

State the importance of pricing strategy and influencing
factors of tourism marketing.

aleneuflwelen (p&Hlwsglieugeamswbd, &HmT Fhangudladlenen
Blrarudls@n srranflsamer eeum&seyLb.

Discuss the importance of distribution system in tourism.
SHMIOTEHET GUPBIGED (PENDESEET AFEM (PSS ISHIeISSL 60T
afleur.

Explain the different promotion strategies available to
tourism market in India.

@i sHmeorelwaer 2 Bbg Faduler LOCGoum wssaamar
eleul.
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