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Allied-TOURISM MARKETING 

     (CBCS – 2017 onwards) 

Time : 3 Hours Maximum : 75 Marks 

 Part A  (10  2 = 20) 

Answer all questions. 

1. What are the important of tour? 

 _ØÖ»õÂß •UQ¯zxÁ[PÒ ¯õøÁ? 

2. What is hospitality management? 

 Â¸¢÷uõ®£À ÷©»õsø© GßÓõÀ GßÚ? 

3. What is meant by tour package? 

 _ØÖ»õ öuõSv GßÓõÀ GßÚ? 

4. Write any two influencing factor of pricing decision. 

 Âø» {ºn°zu¼ß H÷uÝ® C¸ PõµoPøÍ GÊxP. 

5. What is promotion mix? 

 E¢xu¼ß £[S GßÓõÀ GßÚ? 

6. Write any two objectives of pricing? 

 Âø»°¯¼ß C¸ SÔU÷PõÒPøÍ GÊxP. 
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7. What is meant by tourism distribution? 

 _ØÖ»õÂ¯¼ß ÁÇ[SuÀ GßÓõÀ GßÚ? 

8. What is market segmentation in tour? 

 _ØÖ»õ \¢øu ¤›zuÀ GßÓõÀ GßÚ? 

9. What do you mean by media selection in advertising? 

 ÂÍ®£µzvØPõÚ FhP ÷uºÄ GßÓõÀ GßÚ? 

10. What is personal selling in tourism? 

 _ØÖ»õÂß uÛ|£º ÂØ£øÚ GßÓõÀ GßÚ? 

 Part B (5  5 = 25) 

Answer all questions, choosing either (a) or (b). 

11. (a) Discuss the role of tourism marketing in Indian 

economy. 

   _ØÖ»õ \¢øu°h¼ß C¢v¯ ö£õ¸ÍõuõµzvØPõÚ 
£[QøÚ ÂÁõvUPÄ®. 

Or 

 (b) What are the functions of tourism marketing? 

Explain. 

   _ØÖ»õ \¢øu°h¼ß £oPÒ ¯õøÁ? ÂÁ›. 

12. (a) What do you mean by formulation of tourism 

product? Explain. 

   _ØÖ»õ Aø©zu¼ß •øÓPÒ ¯õøÁ? ÂÁ›. 

Or 

 (b) Describe the role of travel agents. 

   _ØÖ»õ •PÁ›ß £oPøÍ ÂÁ›UPÄ®. 
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13. (a) How will you segment your tourism market? 

Explain 

   _ØÖ»õa \¢øu°ß ¤›zuõ´uÀ £ØÔ } AÔÁÚ 
¯õøÁ? ÂÁ›. 

Or 

 (b) What do you mean by service quality in tourism? 

Explain 

   _ØÖ»õÂ¯¼ß ÷\øÁz uµ® £ØÔ } AÔÁÚ ¯õøÁ? 
ÂÁ›. 

14. (a) Discuss the role of travel guides. 

   _ØÖ»õ •PÁ›ß £[QøÚ ÂÁ›UPÄ®. 

Or 

 (b) How do you choose the media advertising tourism 

product? Explain with suitable example. 

   ÂÍ®£µzvØPõÚ FhPz÷uh¼ß •øÓ £ØÔ } AÔÁx 
¯õx? E›¯ Põµnzxhß ÂÁ›. 

15. (a) Discuss the basic skills needed to market tourism 

product. 

   _ØÖ»õa \¢øu°ß Ai¨£øhz ÷uøÁPÒ ÂÁ›UPÄ®. 

Or 

 (b) Describe the role middlemen in tourism industry. 

   _ØÖ»õÂÀ Cøhz uµPºPÎß £[QøÚ ÂÍUPÄ®. 

 Part C  (3  10 = 30) 

Answer any three questions. 

16. Explain the opportunities of tourism industry in India. 

 C¢v¯õÂÀ _ØÖ»õÂ¯¼ß Áõ´¨¤øÚ ÂÍUPÄ®. 

17. Detail the product life cycle of tourism. 

 _ØÖ»õÂß ÁõÌUøP _ÇØ]¨ £ØÔ ÂÁ›UPÄ®. 
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18. State the importance of pricing strategy and influencing 

factors of tourism marketing. 

Âø»°¯¼ß •UQ¯zxÁzøu²®, _ØÖ»õ \¢øu°h¼øÚ 
{ºÚ°US® PõµoPøÍ ÂÁ›UPÄ®. 

19. Discuss the importance of distribution system in tourism. 

 _ØÖ»õÂß ÁÇ[PÀ •øÓPøÍ Auß •UQ¯zxÁzxhß 
ÂÁ›. 

20. Explain the different promotion strategies available to 

tourism market in India.  

C¢v¯ _ØÖ»õÂ¯¼ß E¢x \Uv°ß £À÷ÁÖ ²UvPøÍ 
ÂÁ›. 
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