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Part A (10 x 2 =20)

Answer all questions.
Define market.
&hEnNG QUEHTWIM).
What is tourism?
FHMIOTETILIC GTETMTE CTETET?
What is tourism product mix?
ahmieor Gummefler @uicoLs6T wireneu?
What do you mean by accommodation services?
shIGsD Caaneu LHMH B idleuer wreneu?
What is placing?
@)L 6fl$56 eTEmmTed 6Tewmen?

Write any two influencing factors for pricing of tourism.
snmiemedler ellene Hliremruiggeden Cend @\ smyewtsaer
CT(LPSGIS.
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10.

11.

12.

Who is a tour operator?

SHMIEOT 2 SENUIMTETT GTETLIGUT Wmi?
What is meant by channel decision?
Qarem(HOgweusnaETar eudl iy el LIHM 6T(HSIs.
Write any two advantages of social media advertisement.
Fepselamed e aflaTbursSlen erGCseId @)(h BETENLOSET WITene ?
What is pre test marketing?
FhensUAlL_elenn (et CFTHE 6 GTEITMHTED 6TEITENT?
Part B (5 x5=25)
Answer all questions, choosing either (a) or (b).

(a) State the need of tourism marketing.

shmier shangudlL_adler Csenel wmenel?

Or
(b) Brief the motivating factors to a tourist.
FHMTL Lwestlenw GIerT(HLd STreanilsemer &(Hd@Es.
(a) What is pilgrimage?
WSS GTETMTED 6TEmET?

Or
(b) Describe expectations of a tourist.

aHmieort Lwewtlufen erdlTumTilener elleuf&se .
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13.

14.

15.

16.

17.

(a)

(b)

(a)

(b)

(a)

(b)

What are the objectives of health tour?

(HSGleuF &nmieoreiler GHT&ESBISET WTanel?

Or

What do you mean by hospitality services in
tourism? Explain

mpCsmbL® Caraneu DM B idleuar wireneu? afleu.

Narrate the important functions of travel agent.

shmieom (paeuiler &S LianflseT er(pgeay L.

Or
Explain the ingredients of educational tour.
seallFanmemeiler 2 I gam edleuféseab.
What is meant by sales promotion in tourism?
Explain.
shmieoredler alHLmaT 2 b5 eremmed eTemer? elleuifl.
Or

What do you know about advertising on tourism?
Explain.

ashmieoreldler eflerburliL(hSgIHe eTammmed crenen? ellaul.
Part C (3 x 10 = 30)

Answer any three questions.

Elucidate the emerging trends in tourism marketing.

sHmier shangudl_aller sname CuTEE elleutlsse,b.

Point out the important steps involved in formulation of
tourism product.

sppieor shesuilLdlear wpsHw  uailsefler peL(penmseamer
T(PSALD.
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18.

19.

20.

What are the influencing factors to pricing decision of
tourism product? Explain.

spmoreflweler ellane Hliramuilsgiaissrar srranflsear wmeneu?
cfleurl.
“Responsible Tourism in India” — Discuss.

“@rdwurelar QummLiumibg snnerelwede” — elleurdsseb.

“Heritage India is a place of Tour"- Discuss

“Lmpbuflu @bHw sHnETElDETET @)L b — efleurdssa]Lb.

4 F-2703

Wsq



