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U.G. DEGREE EXAMINATION, NOVEMBER 2019 

Corporate Secretaryship 

Allied – TOURISM MARKETING 

(CBCS – 2017 onwards) 

Time : 3 Hours Maximum : 75 Marks 

 Part A  (10  2 = 20) 

Answer all questions. 

1. Define market. 

 \¢øu Áøµ¯Ö. 

2. What is tourism? 

 _ØÖ»õÂ¯À GßÓõÀ GßÚ? 

3. What is tourism product mix? 

 _ØÖ»õ ö£õ¸Îß C¯À¦PÒ ¯õøÁ? 

4. What do you mean by accommodation services? 

 u[SuÀ ÷\øÁ £ØÔ } AÔÁÚ ¯õøÁ? 

5. What is placing? 

 Ch©ÎzuÀ GßÓõÀ GßÚ? 

6. Write any two influencing factors for pricing of tourism. 

 _ØÖ»õÂß Âø» {ºn°zu¼ß H÷uÝ®  C¸ PõµoPøÍ 

GÊxP. 
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7. Who is a tour operator? 

 _ØÖ»õ EuÂ¯õÍº Gß£Áº ¯õº? 

8. What is meant by channel decision? 

 öPõskö\ÀÁuØPõÚ ÁÈ•iÄ £ØÔ GÊxP. 

9. Write any two advantages of social media advertisement. 

 \‰PÁø» uÍ ÂÍ®£µzvß H÷uÝ® C¸ |ßø©PÒ ¯õøÁ? 

10. What is pre test marketing? 

 \¢øu°h¼ß •ß ÷\õuøÚ GßÓõÀ GßÚ? 

 Part B (5  5 = 25) 

Answer all questions, choosing either (a) or (b). 

11. (a) State the need of tourism marketing. 

   _ØÖ»õ \¢øu°h¼ß ÷uøÁ ¯õøÁ? 

Or 

 (b) Brief the motivating factors to a tourist. 

   _ØÖ»õ¨ £¯oø¯ ysk® PõµoPøÍ _¸USP. 

12. (a) What is pilgrimage? 

   ¯õzvøµ GßÓõÀ GßÚ? 

Or 

 (b) Describe expectations of a tourist.  

   _ØÖ»õ¨ £¯o°ß Gvº£õº¨¤øÚ ÂÁ›UPÄ®. 
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13. (a) What are the objectives of health tour? 

   ©¸zxÁa _ØÖ»õÂß ÷|õUP[PÒ ¯õøÁ? 

Or 

 (b) What do you mean by hospitality services in 

tourism? Explain 

   Â¸¢÷uõ®£À ÷\øÁ £ØÔ } AÔÁÚ ¯õøÁ? ÂÁ›. 

14. (a) Narrate the important functions of travel agent. 

   _ØÖ»õ •PÁ›ß •UQ¯ £oPÒ GÊuÄ®. 

Or 

 (b) Explain the ingredients of educational tour. 

   PÀÂa_ØÖ»õÂß EmTÖ ÂÁ›UPÄ®. 

15. (a) What is meant by sales promotion in tourism? 

Explain. 

   _ØÖ»õÂß ÂØ£øÚ E¢xuÀ GßÓõÀ GßÚ? ÂÁ›. 

Or 

 (b) What do you know about advertising on tourism? 

Explain. 

   _ØÖ»õÂß ÂÍ®£µ¨£kzxuÀ GßÓõÀ GßÚ? ÂÁ›. 

 Part C  (3  10 = 30) 

Answer any three questions. 

16. Elucidate the emerging trends in tourism marketing. 

 _ØÖ»õ \¢øu°h¼ß uØPõ» ÷£õUS ÂÁ›UPÄ®. 

17. Point out the important steps involved in formulation of 

tourism product. 

 _ØÖ»õ \¢øu°h¼ß •UQ¯  £oPÎß |øh•øÓPøÍ 
GÊuÄ®. 
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18. What are the influencing factors to pricing decision of 

tourism product? Explain. 

 _ØÖ»õÂ¯¼ß Âø» {ºn°zx¾UPõÚ PõµoPÒ ¯õøÁ? 
ÂÁ›. 

19. ‘‘Responsible Tourism in India’’ – Discuss. 

 ‘‘C¢v¯õÂß ö£õ¸¨£õº¢u _ØÖ»õÂ¯¼À’’ – ÂÁõvUPÄ®. 

20. ‘‘Heritage India is a place of Tour"- Discuss  

 ‘‘£õµ®£›¯ C¢v¯ _ØÖ»õÂØPõÚ Ch®’’– ÂÁõvUPÄ®. 
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