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U.G. DEGREE EXAMINATION, APRIL 2019 

Corporate Secretaryship  

Allied – TOURISM MARKETING 

(CBCS – 2017 onwards) 

Time : 3 Hours Maximum : 75 Marks 

 Part A  (10  2 = 20) 

Answer all questions. 

1. Define Marketing. 

 \¢øu°kuÀ Áøµ¯Ö. 

2. What is tourism marketing? 

 _ØÖ»õ \¢øu°hÀ GßÓõÀ GßÚ? 

3. Brief the term “Product mix”. 

 ö£õ¸m P»øÁ GßÓ ö\õÀ¼ß Aºzu® GÊxP. 

4. What do you mean by boarding and lodging services? 

 Esi ©ØÖ® EøÓÂh ÷\øÁ SÔzx } AÔÁÚ ¯õøÁ? 

5. What is pricing? 

 Âø»°kuÀ GßÓõÀ GßÚ? 

6. Write any two influencing factors for pricing of tourism. 

 _ØÖ»õÂß Âø»°ku¼ß PõµoPÒ CµsiøÚ GÊxP. 
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7. What are the objectives of tourism marketing? 

 _ØÖ»õ \¢øu°ku¼ß ÷|õUP[PÒ  ¯õøÁ? 

8. What do you know about channel decision? 

 ÁÇ[PÀ •iÄ SÔzx } AÔÁÚ ¯õøÁ? 

9. Write any two advantages of medical tour. 

 ©¸zxÁ _ØÖ»õ £ØÔ C¸ |ßø©PÒ GÊxP. 

10. What is personal selling? 

 uÛ|£º ÂØ£øÚ GßÓõÀ GßÚ? 

 Part B  (5  5 = 25) 

Answer all questions, choosing either (a) or (b). 

11. (a) Describe the importance of tourism in India. 

  C¢v¯õÂß _ØÖ»õÂ¯¼ß •UQ¯zxÁ® ÂÁ›. 

Or 

 (b) Brief the different attracting factors to a tourist in 

India. 

  C¢v¯õÂÀ _ØÖ»õ Dº¨¦UPõÚ PõµoPøÍ _¸USP. 

12. (a) What do you know about tour packages? 

  _ØÖ»õ £mi¯À £ØÔ } AÔÁÚ ¯õøÁ? 

Or 

 (b) Describe the product strategy of tourism. 

  _ØÖ»õÂ¯¼ß ö£õ¸möPõÒøP ÂÁ›. 
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13. (a) List down the factors influencing the pricing 

decisions. 

  Âø» {ºn°u¼ß PõµoPøÍ Á›ø\£kzxP. 

Or 

 (b) What is meant by hospitality in tourism? Explain. 

  _ØÖ»õÂÀ Â¸¢÷uõ®£À SÔzx GÊxP. 

14. (a) List down characteristics of travel agent. 

  £¯n •PÁ›ß C¯À¦PÒ ¯õøÁ? 

Or 

 (b) How will you design a travel booking office? 

  £¯n £vÄ A¾Á»Pzøu GÆÁõÖ Aø©¨£õ´? 

15. (a) What is meant by personal selling in tourism? 

  _ØÖ»õÂÀ uÛ|£º £[S £ØÔ GÊxP. 

Or 

 (b) What do you know about environmental impression 

on tourism? 

  _ØÖ»õÂÀ _ØÖ`Ç¼ß Dº¨¦ £ØÔ } AÔÁÚ ¯õøÁ? 

 Part C  (3  10 = 30) 

Answer any three questions. 

16. Elucidate the prospectus of tourism in India. 

 C¢v¯ _ØÖ»õÂß Áõ´¨¦PÒ SÔzx ÂÁ›UPÄ®. 

17. Point out the important steps involved in formulation of 

tourism product. 

 _ØÖ»õ ö£õ¸Îß £À÷ÁÖ •UQ¯ {ø»PøÍ ÂÁõvUPÄ®. 
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18. What are the different pricing policies of tourism 

product? Explain. 

 _ØÖ»õ ö£õ¸Îß £À÷ÁÖ Âø» öPõÒøPPøÍ ÂÁ›. 

19. Discuss the importance of distribution channel in tourism 

marketing. 

 _ØÖ»õ \¢øu°h¼ß ÁÇ[PÀ •øÓ°øÚ ÂÁõvUPÄ®. 

20. Explain the different kinds of media available to market 

tourism in India. 

 C¢v¯ _ØÖ»õÂ¯¼ß £À÷ÁÖ ÁøP¯õÚ FhP[PÒ £[S 
SÔzx GÊxP. 
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