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Part A (10 x 2 =20)

Answer all questions.

1. Define Marketing.

Fhangudl (HHed euenImI.

2. What is tourism marketing?

FHMIT FHOSUIL_6) GTETMTE GTeoT6?

3. Brief the term “Product mix”.

QurmL soveneu eTann ClFTLE0GT DTS 6T(LPSIS.

4, What do you mean by boarding and lodging services?

2 &g HMID 2 mpei GCreneu @GMSgl B ileuer wraneu?

5. What is pricing?

cllaneull(HFed eTemmmey eremen?

6. Write any two influencing factors for pricing of tourism.

snmeoreder ellaneul(hsadler srranflaer @) reiq e 6T(Lps)s.
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10.

11.

12.

Ws 2
What are the objectives of tourism marketing?

sHnier shangull(Hselen CrTesmIGeT Wmenel?
What do you know about channel decision?
QULPEBISED (Pige| GHISE B idleuer wireameu?
Write any two advantages of medical tour.
D(HSGI6U &HMIET LM @) HETENLOSET 6T(LS)Is.
What is personal selling?
Sl BLIT 64DHLIHET GTETmTed 6TeoTen?
Part B (5 x 5=25)
Answer all questions, choosing either (a) or (b).
(a) Describe the importance of tourism in India.
@ndwmedler anmeralweier (pasdlwuggieud eflafl.

Or

(b) Brief the different attracting factors to a tourist in
India.

@B WmeSley &HMIGT FFTLILIESTET STTETSENET &i(HdE.
(a) What do you know about tour packages?
sHmier Ul igwied bl B dleser wireneu?

Or
(b) Describe the product strategy of tourism.

ashmnieoreillwedler QummLGarerens el
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13.

14.

15.

16.

17.

(a)

(b)

(a)

(b)

(a)

(b)

List down the factors influencing the pricing
decisions.

ellenav Fliremrullgedlen srranflaaner auflensLi(HSgIs.
Or
What is meant by hospitality in tourism? Explain.
annieoredle ellmBEsTbLIED GNSH 6T (LS.
List down characteristics of travel agent.

LwenT (Lp&eufler @WeLSET wireneu?

Or
How will you design a travel booking office?
LwenT LSl6 DI)IelaESM cTeUeUTM) S enLoLiLImi?
What is meant by personal selling in tourism?
shmieoredle seflpum L@ UHl eT(Lps)s.

Or

What do you know about environmental impression
on tourism?

sHmerelled &hmi@eder Friliy uhml § <dleier wireneu?
Part C (3 x 10 = 30)

Answer any three questions.

Elucidate the prospectus of tourism in India.

@B sHmieorelien eumiiliLgeT GMsgl eleuflEseib.

Point out the important steps involved in formulation of
tourism product.

snmieom Gummetler LGeum &S Hlancsaer afleurdlgse,Lb.
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18.

19.

20.

What are the different pricing policies of tourism
product? Explain.

ahmeor Qummefler LG ellane GaTaranssamer aleaurl.
Discuss the importance of distribution channel in tourism
marketing.

&hmier sheangull_afler aupmise (peppuilener aleurdldEse]Lb.
Explain the different kinds of media available to market
tourism in India.

@pdu snmerellwueaier LGN CUMSUITET DEIL_SHHIGET LIS,

GNSS T(PSIS.
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