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U.G. DEGREE EXAMINATION, NOVEMBER 2019 

Corporate Secretaryship 

Allied — TOURISM MARKETING 

(CBCS – 2014 onwards) 

Time : 3 Hours Maximum : 75 Marks 

 Part A  (10  2 = 20) 

Answer all questions. 

1. What is eco-tourism? 

 _ØÖa `ÇÀ _ØÖ»õ Gß£x ¯õx? 

2. What is medical tourism? 

 ©¸zxÁ _ØÖ»õ GßÓõÀ GßÚ? 

3. List out the reasons for growth of tourism. 

 _ØÖ»õ ÁÍºa]UPõÚ Põµn[PøÍ £mi¯¼kP. 

4. What is package tour? 

 öuõS¨¦a _ØÖ»õ Gß£x ¯õx? 

5. What is skim the cream pricing? 

 Pøh¢öukUS® Âø» Gß£x ¯õx? 

6. What is product in tourism marketing? 

 _ØÖ»õ \¢øu°køP°À ö£õ¸Ò Gß£x ¯õx? 
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7. Who is a travel guide? 

 £¯n ÁÈPõmi Gß£Áº ¯õº? 

8. Who are the middlemen in tourism industry? 

 _ØÖ»õz xøÓ°À CøhzuµPº Gß£Áº ¯õº? 

9. State the need for tourism advertising. 

 _ØÖ»õ xøÓ°À ÂÍ®£µzvØPõÚ ÷uøÁø¯U SÔ¨¤kP. 

10. What are budget hotels? 

 vmh ÂkvPÒ Gß£øÁ ¯õøÁ? 

 Part B  (5  5 = 25) 

Answer all questions. 

11. (a) State the purpose of tourism marketing. 

  _ØÖ»õ \¢øu°køP°ß AÁ]¯zøuU SÔ¨¤kP. 

Or 

 (b) What are the motives of tourists? 

  _ØÖ»õ £¯o¯ºPÎß Gvº£õº¨¦PÒ ¯õøÁ? 

12. (a) Critically evaluate “Incredible India” Campaign. 

  “Â¯UPøÁUS® C¢v¯õ” ÂÍ®£µ ¤µa\õµzvøÚ 

Â©º]UP. 

Or 

 (b) What are the challenges involved in package tour? 

  öuõS¨¦ _ØÖ»õÂÀ EÒÍ \ÁõÀPÒ ¯õøÁ? 
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13. (a) Explain differential pricing in tourism marketing. 

  _ØÖ»õ \¢øu°køP°À ÷ÁÖ£mh Âø» {ºn¯® 

Gß£øu ÂÍUSP. 

Or 

 (b) What are demand-oriented and competition-

oriented pricing methods in tourism marketing? 

  _ØÖ»õ \¢øu°køP°À ÷uøÁ \õº¢u ©ØÖ® 

÷£õmi¯õÍº \õº¢u Âø»U öPõÒøPPÒ ¯õøÁ? 

14. (a) State the factors influencing the choice of channel of 

distribution. 

  ÁÇ[PÀ ÁÈPøÍz ÷uº¢öukzuø» {ºn°US® 

PõµoPøÍU SÔ¨¤kP. 

Or 

 (b) How would you design a travel agency office? 

  £¯n •PÁõsø© A¾Á»zøu }Âº G[VÚ® 

ÁiÁø©¨£õ´? 

15. (a) What is the need and importance of advertising in 

tourism marketing? 

  _ØÖ»õ \¢øu°køP°ß ÷uøÁ ©ØÖ® •UQ¯zxÁ® 

¯õx? 

Or 

 (b) What are the steps involved in the sales sequence of 

tourism marketing?  

  _ØÖ»õ \¢øu°køP°À ÂØ£øÚ Á›ø\¨£kzxu¼ß 

£i{ø»PÒ ¯õøÁ?  



A–8942 

  

  
4

Wk 3

 Part C  (3  10 = 30) 

Answer any three questions. 

16. Briefly explain the different kinds of tourism. 

 _ØÖ»õ ÁøPPøÍ _¸UP©õP ÂÍUSP. 

17. Discuss the different phases of Product Life Cycle and its 

implications on tourism marketing. 

 _ØÖ»õ \¢øu°køP°ß ö£õ¸Ò ÁõÌUøPa \UPµzvß 
{ø»PøÍ²® AÁØÔß «uõÚ uõUP[PøÍ²® ÂÁõvUP. 

18. What are the factors influencing tourism pricing policies? 

 _ØÖ»õ Âø»a öPõÒøPPøÍ {ºn°US® PõµoPÒ 
¯õøÁ? 

19. What are the functions of travel agency? 

 £¯n •PÁõsø©°ß £oPÒ ¯õøÁ? 

20. What factors would you consider in selection of 

advertisement media for tourism marketing? 

 _ØÖ»õ \¢øu°køP°À ÂÍ®£µ FhP[PøÍz öu›Ä 
ö\´ÁuØS P¸zvÀ öPõÒÍ ÷Ási¯ PõµoPÒ ¯õøÁ? 
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