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Part A (10 x 2 =20)

Answer all questions.
What is eco-tourism?
SOHMIF G0 HHMIGOT GTETLIGI WITG)?
What is medical tourism?
D(HSSI6U SFDHMIGUT GTETMTE) GTEIT60T?
List out the reasons for growth of tourism.
FHMIGOT CUETTFS SSHTET SMTTERTRIEENET LiL g 160 ().
What is package tour?
QsmE@LILEF HOHMET 6TETLS) WE)?
What is skim the cream pricing?
sLHOS[HEE edlene eTemg) wmg)?

What is product in tourism marketing?

shmier sheansull(Hensutler CLIMmET cremmig) wmg)?
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11.

12.

Wk 3
Who is a travel guide?

Lwenr eLflSmLlq GTETLIGUIT WImT?
Who are the middlemen in tourism industry?
FHMIOTS HdDUI) QL _SSTET GTETLIGUIT WITT?
State the need for tourism advertising.
snmier genpuiled ellaTbLrsdnarear Coamaeuamws GOl (Hs.
What are budget hotels?
S eN(H&6T eremienal wmeneu?
Part B (5 x 5=25)
Answer all questions.
(a) State the purpose of tourism marketing.
snmieor shangud (Hensuilen Seuflwsmss &ML HS.

Or
(b) What are the motives of tourists?

a&hmieom Liwewtwigeflen erdTumTliLgeT wreneu?

(a) Critically evaluate “Incredible India” Campaign.
“elussmeuds@bd @BbHwur  ellerbuy  Grdsmysdleanen
Sl &s.

Or
(b) What are the challenges involved in package tour?

QaTEUY S&HMeTeNE 2 6Ter FEUTESET WTenel?
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13.

14.

15.

(a)

(b)

(a)

(b)

(a)

(b)

Explain differential pricing in tourism marketing.
shmieor shmsulhamsuld Ceumul L efene Hlifewrwiid
GTETLIENS G 6ITd: (&3

Or

What are demand-oriented and competition-
oriented pricing methods in tourism marketing?

shmieor  shesullhasuien  Cgemes  FTiHs  LLOHMILD
Cumriqguimert &mihg allenavd ClaTeTanss6T Wmaned?
State the factors influencing the choice of channel of
distribution.
aupnis®  euflsmars  Csmbbshssame  BHliamrudlsa@n
smremsanars @MU s.

Or
How would you design a travel agency office?
LGN  (PSEUTEITEND  S@euevdens BellT  ermimeid
GUIG-GUENLDLILIMII?
What is the need and importance of advertising in
tourism marketing?
snmieor shasuilheasuier Csemel LOHMID AP&HEHLISSHEILD
wrg?

Or

What are the steps involved in the sales sequence of
tourism marketing?
shmieor Fhangud(Hansuied ellhuemen euflenaliLihEgigeN e

Uig Hlenav&erT wimeneu ?
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17.

18.

19.

20.

Part C (3 x 10 = 30)
Answer any three questions.

Briefly explain the different kinds of tourism.

FHMICOT CUMNSHEMET F(HSSHLOMS 6l6TE 5.

Discuss the different phases of Product Life Cycle and its
implications on tourism marketing.

shmieor  shnslihamsuder CUTmET UTREMSS F&5THS 6
Hlanesenaruibd eudler SsTer sTésnsmanh ebleurdss.
What are the factors influencing tourism pricing policies?
someor  elames Carareanssamer  Hliaruils@n  srranflaser
wreneu?

What are the functions of travel agency?

LwenT (Lpgeumeamentouflen LienflaeT wmeneu?

What factors would you consider in selection of
advertisement media for tourism marketing?

somieor  sbsllhamsuild eblarbuy oaLsmismens Ggfley
Qelieusn @ smsHed Camerer Couamriqw sryanflaer wreaneu?
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