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Part A (10 x 2 =20)

Answer all questions.

1. What is Marketing?
FHanGUA(Hend GTETMTE) GTEmET ?
2. Who is a Tourist?
sHmeoTULWent ererley  wm ?
3. What is a Product?
SWrilliL eTemmmed ererent ?
4.  What is Package Tour?
Qam@LY SOHILLWETD eTeTLIg WTg|?
5. What is a Strategy?
2 S GHET GTGTDTE) CTETET ?
6. Write a short note on Pricing.

cllemaudled — Sy @My euanys.

7. Who is an Agent?

(P&  GTETLIel  Wm ?



10.

11.

12.

Write a short note on Travel Guide.

vwent eularly — HAm @Ol cuens.

What is Sales Promotion?

elbuener 2ard@6SlLiL| eTemmmed eTeTen ?

What is Advertising?

NeTOLITD GTETMTE) GTEIENT ?

(a)

(b)

(a)

(b)

Part B (5 x5=25)
Answer all questions.
Explain the importance of Tourism Marketing.
sHmeorg shasudHasuden PESHLSSHuSms 66TsEs.
Or
What are the effects of Tourism? Explain.
sHmereler ellenere a6 Wmane ? 6lleTd@s.
What are the causes of product failure? Explain.
swrilliy CameellGamar srremmiger wramel ? aNlers@s.
Or
Describe the features of Product Development.

swrilliy euer Ffluflen 2jbgmiganer afleuflEgHeb.
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13.

14.

15.

16.

17.

18.

(a) Explain the objectives of Pricing.

ellaneouldl_afler Crmasmisamar 6dlems@s.
Or
(b) Describe the importance of Pricing strategy.
enav 2 gdluller psHlwuggieud elleuflss.
(a) Discuss the importance of Travel Agency.
vwenr (paseufler (pasHwsgiousams eloundlése,b.
Or
(b) Explain the features and role of a Travel Guide.

Lwent  euflamiiquiler  bsmIGET  LOMID UKD

oNleTs G5
(a) Explain the advantages of Advertising.
edlembLrgSlenm Bemenoser LmMl 6Slerd@s.
Or

(b) Explain the objectives of Sales Promotion.

ellhuenen & @elliy CrrésnigEmer 68l6Ts@®Hs.

Part C (3 x 10 =30)

Answer any three questions.

Explain the features of Tourism Marketing.

sHmer shansull(Hansuden jbamismer allerd@s.

Explain Product Life Cycle.
swrilly eump&ans spnHélauw allers@s.

Write a detailed note on the role of Pricing in Tourism.

shmeoreler elewe B eruilgE@n umens undl  elfleurer

NeTESLD 6T(LPFIS.
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19.

20.

What are the factors that influence Tourism Distribution

strategy? Explain.

shmeor alflCwurs 2 sfeow LTHEGGL srramfilaer wraneu ?

ollems @ s.

Explain the classification of Media.

261 & UMSLILHSSM 6ll6TdEs.
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