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Time : 3 Hours Maximum : 75 Marks 

 Part A  (10  2 = 20) 

Answer all questions. 

1. What is Marketing? 

 \¢øu°køP GßÓõÀ GßÚ? 

2. Who is a Tourist? 

 _ØÖ»õ¨£¯o Gß£Áº ¯õº? 

3. What is a Product? 

 u¯õ›¨¦ GßÓõÀ GßÚ? 

4. What is Package Tour? 

 öuõS¨¦ _ØÖ¨£¯n® Gß£x ¯õx? 

5. What is a Strategy? 

 EzvPÒ GßÓõÀ GßÚ? 

6. Write a short note on Pricing. 

 Âø»°hÀ – ]Ö SÔ¨¦ ÁøμP. 

7. Who is an Agent? 

 �PÁº Gß£Áº ¯õº? 
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8. Write a short note on Travel Guide. 

 £¯n ÁÈPõmi – ]Ö SÔ¨¦ ÁøμP. 

9. What is Sales Promotion? 

 ÂØ£øÚ FUSÂ¨¦ GßÓõÀ GßÚ? 

10. What is Advertising? 

 ÂÍ®£μ® GßÓõÀ GßÚ? 

 Part B (5  5 = 25) 

Answer all questions. 

11. (a) Explain the importance of Tourism Marketing. 

   _ØÖ»õa \¢øu°køP°ß �UQ¯zxÁzøu ÂÍUSP. 

Or 

 (b) What are the effects of Tourism? Explain. 

   _ØÖ»õÂß ÂøÍÄPÒ ¯õøÁ? ÂÍUSP. 

12. (a) What are the causes of product failure?  Explain. 

   u¯õ›¨¦ ÷uõÀÂUPõÚ Põμn[PÒ ¯õøÁ? ÂÍUSP. 

Or 

 (b) Describe the features of Product Development. 

   u¯õ›¨¦ ÁÍºa]°ß A®\[PøÍ ÂÁ›UPÄ®. 
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13. (a) Explain the objectives of Pricing. 

   Âø»°h¼ß ÷|õUP[PøÍ ÂÍUSP. 

Or 

 (b) Describe the importance of Pricing strategy. 

   Âø» Ezv°ß �UQ¯zxÁ® ÂÁ›UP. 

14. (a) Discuss the importance of Travel Agency. 

   £¯n �Pø©°ß �UQ¯zxÁzøu ÂÁõvUPÄ®. 

Or 

 (b) Explain the features and role of a Travel Guide. 

   £¯n ÁÈPõmi°ß A®\[PÒ ©ØÖ® £[øP 
ÂÍUSP. 

15. (a) Explain the advantages of Advertising. 

   ÂÍ®£μzvß |ßø©PÒ £ØÔ ÂÍUSP. 

Or 

 (b) Explain the objectives of Sales Promotion. 

  ÂØ£øÚ FUSÂ¨¦ ÷|õUP[PøÍ ÂÍUSP.  

 Part C  (3  10 = 30) 

Answer any three questions. 

16. Explain the features of Tourism Marketing. 

 _ØÖ»õ \¢øu°køP°ß A®\[PøÍ ÂÍUSP. 

17. Explain Product Life Cycle. 

 u¯õ›¨¦ ÁõÌUøP _ÇØ]ø¯ ÂÍUSP. 

18. Write a detailed note on the role of Pricing in Tourism. 

 _ØÖ»õÂÀ Âø» {ºn°US® £[øP £ØÔ Â›ÁõÚ 
ÂÍUP® GÊxP. 
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19. What are the factors that influence Tourism Distribution 

strategy?  Explain. 

 _ØÖ»õ Â{÷¯õP Ezvø¯ £õvUS® PõμoPÒ ¯õøÁ? 
ÂÍUSP. 

20. Explain the classification of Media. 

 FhP ÁøP¨£kzuø» ÂÍUSP.  
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