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Part A (10 x 2 =20)

Answer all questions.

1. What you mean by service marketing?

Caaneu MTECSL Ig B GTETDTED GTETET ?

2. Classify services.

Ceanausamer auansliL(HESe .

3. List the significance of service marketing.

Ceama shanslIL(HSSD (WPEHWSFeUSMS LiL g w6 (HBISET.

4, What is service product?
Cogeneu gwmflliLy eTemmmed ereomey ?
5. List the 7P’s of marketing mix in service marketing.

Coaneu LTTEGSLIged TP eow L 1gwisd(His.

6. Write short note on service of people.

wéseflenr Caameu LIHMH GDHILIL 6T(HSIS.



10.

11.

12.

Discuss the any two different types of users of the
tourism services.

ahmeonr  Ceameusailer @ramh CeucuGeumy  cuengwimen
vwerisenerls UHMl elleurdl&sseyb.
What is globalisation of services?

CaaneUseT 2 EWLWIDTEHED CTETDTE CTETET ?

Write a short note of hospital marketing?

(mSgieuamaruiler wrrblaliqn e GnEu Gl erpgis.

What is quality of service?

Ceanauuiler Syd eTTmTEd GTEITeH ?

Part B (5 x5 =25)
Answer all the questions, choosing either (a) or (b).
(a) Explain the any seven characteristics of services.

Caamaeusatlen e LIRTLSEETULD 68l6Td @ mBISET.

Or

(b) Distinguish between the service and products.

Ceamaus@b QurplsEps@d @alCu Ceumumen

sesrLml.

(a) What are the various methods of pricing for service
product?

Ceeweu swmfliysrer  aflene  Hlrewrwid — Gewuyb
(PEODEH®ET Fn0is.
Or
(b) Discuss the strategies for managing demand and
supply.
Coemes womibd  ABCurssms  Hlieudlliugharer
2 sdlaamerts upHMH aleundlssa]b.
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13.

14.

15.

16.

17.

(a) Explain the scope of service promotion.

Ceemauanws Cuobu@sgieugdarear Crrésh ererer ?

Or
(b) Explain the functions of intermediaries in service
firms.
Caenau Blmicuermigefled @S5yt en

Qewdurhaemer 6flerd@s.

(a) State the strategies of marketing in services.

Ceamaeusatleh ITOSIqHE S L BISHET 6T(LHS)s.

Or

(b) What are the unique features of tourism services?
ahmer  GCsmeuseflar  sallsgeuwnar  bFBIGET
WITened ?

(a) Explain the main services of banking marketing.
aunidl Coemeu shemsUbBSsdlen W& Caameusamer
cfleTé .

Or
(b) What are the advantages of tourism marketing?

SHMOT FHNSLILI(HSSIS0 6T HETenLDSET 6T6umen ?
Part C (3x10=30)

Answer any three questions.

Explain the benefits of service marketing management.

Caanau wMT&E6s1qm Hlfeurssdler Hearannasamer adlemsEs.

List the significance of service marketing in promotional
activities.

Ceeneu Fhang 1L (HESH60 6 oeréd) Qeweum(hgert er
WwsSusgasms Ll iguiedl(Hs.
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18.

19.

20.

Design a service marketing mix for entertainment
services.

QurgICurs@ ComeusEnsars o Camel FHansLILI(HSS60
SFOEMEIMU  GUlg 6N LDESELD.

What are characteristics of physical evidence of service
marketing?

Coameunmis&@slum  @Hss oLé FfdHwurar srarmsefer
LIGHOTL| & 6T GT6HTEHT ?
Define quality. Analyze causes of service quality.

SIS UMTUMNISGSHE]LD. Geanau gugﬁﬁ)&nm & T[] GO0T Tl & 6B 61T
UGLUTG GFIuL|hIgET.
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