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U.G. DEGREE EXAMINATION, NOVEMBER 2021 

Commerce with Computer Applications 

Allied: SERVICES MARKETING 

(CBCS – 2017 onwards) 

Time : 3 Hours Maximum : 75 Marks 

 Part A  (10 × 2 = 20) 

Answer all questions. 

1. What you mean by service marketing? 

 ÷\øÁ ©õºUöPmi[ GßÓõÀ GßÚ? 

2. Classify services. 

 ÷\øÁPøÍ ÁøP¨£kzuÄ®. 

3. List the significance of service marketing. 

 ÷\øÁ \¢øu¨£kzuÀ �UQ¯zxÁzøu £mi¯¼k[PÒ. 

4. What is service product? 

 ÷\øÁ u¯õ›¨¦ GßÓõÀ GßÚ? 

5. List the 7P’s of marketing mix in service marketing. 

 ÷\øÁ ©õºUöPmiÀ 7P ø¯ £mi¯¼kP. 

6. Write short note on service of people. 

 ©UPÎß ÷\øÁ £ØÔ SÔ¨¦ GÊxP. 
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7. Discuss the any two different types of users of the 

tourism services. 

 _ØÖ»õ ÷\øÁPÎß Cμsk öÁÆ÷ÁÖ ÁøP¯õÚ 
£¯ÚºPøÍ¨ £ØÔ ÂÁõvUPÄ®. 

8. What is globalisation of services? 

 ÷\øÁPÒ E»P©¯©õUPÀ GßÓõÀ GßÚ? 

9. Write a short note of hospital marketing? 

 ©¸zxÁ©øÚ°ß ©õºöPmi[ J¸ SÖQ¯ SÔ¨¦ GÊxP. 

10. What is quality of service? 

 ÷\øÁ°À uμ® GßÓõÀ GßÚ? 

 Part B  (5 × 5 = 25) 

Answer all the questions, choosing either (a) or (b). 

11. (a) Explain the any seven characteristics of services. 

  ÷\øÁPÎß HÊ £s¦PøÍ²® ÂÍUS[PÒ. 

Or 

 (b) Distinguish between the service and products. 

  ÷\øÁUS® ö£õ¸mPÐUS® Cøh÷¯ ÷ÁÖ£õmøh 
PshÔ. 

12. (a) What are the various methods of pricing for service 

product? 

  ÷\øÁ u¯õ›¨¦PõÚ Âø» {ºn¯® ö\´²® 
�øÓPøÍ TÖP. 

Or 

 (b) Discuss the strategies for managing demand and 

supply. 

  ÷uøÁ ©ØÖ® Â{÷¯õPzøu {ºÁQ¨£uØPõÚ 
EzvPøÍ¨ £ØÔ ÂÁõvUPÄ®. 



F–6185 

  

   
3

13. (a) Explain the scope of service promotion. 

  ÷\øÁø¯ ÷©®£kzxÁuØPõÚ ÷|õUP® GßÚ? 

Or 

 (b) Explain the functions of intermediaries in service 

firms. 

  ÷\øÁ {ÖÁÚ[PÎÀ CøhzuμPºPÎß 
ö\¯À£õkPøÍ ÂÍUSP. 

14. (a) State the strategies of marketing in services. 

  ÷\øÁPÎÀ ©õºöPmi[ vmh[PøÍ GÊxP. 

Or 

 (b) What are the unique features of tourism services? 

  _ØÖ»õ ÷\øÁPÎß uÛzxÁ©õÚ A®\[PÒ 
¯õøÁ? 

15. (a) Explain the main services of banking marketing. 

  Á[Q ÷\øÁ \¢øu£kzu¼ß �UQ¯ ÷\øÁPøÍ 
ÂÍUS. 

Or 

 (b) What are the advantages of tourism marketing? 

  _ØÖ»õ \¢øu¨£kzxu¼ß |ßø©PÒ GßÚ? 

 Part C  (3 × 10 = 30) 

Answer any three questions. 

16. Explain the benefits of service marketing management. 

 ÷\øÁ ©õºUöPmi[ {ºÁõPzvß |ßø©PøÍ ÂÍUSP. 

17. List the significance of service marketing in promotional 

activities. 

 ÷\øÁ \¢øu¨£kzu¼À FUQ ö\¯À£õkPÎß 
�UQ¯zxÁzøu £mi¯¼kP. 
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18. Design a service marketing mix for entertainment 

services. 

 ö£õÊx÷£õUS ÷\øÁPÐUPõP J¸ ÷\øÁ \¢øu¨£kzuÀ 
P»øÁø¯  ÁiÁø©UPÄ®. 

19. What are characteristics of physical evidence of service 

marketing? 

 ÷\øÁ©õºUöPmi[ SÔzu EhÀ Ÿv¯õÚ \õßÖPÎß 
£s¦PÒ GßÚ? 

20. Define quality. Analyze causes of service quality. 

 uμzøu Áøμ¯ÖUPÄ®. ÷\øÁ uμzvØPõÚ Põμn[PøÍ 
£S¨£õ´Ä ö\´²[PÒ. 

—————— 


