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Part A (10 x 2 =20)

Answer all questions.
What is a market?
OBIGTlG GTEIMITE GTEITEH P
What is meant by modern marketing?
‘meﬁm SBISTIG U LI GTETLISET Gl LIT(HET Wimg)?
What is Tele-Marketing?
QgreneCusl aulF sHanGudlL_cL cTeTmmed 6TeimeT?
Define Rural Marketing.
26118 FHENSUNL_6D GTRTLIS D@ @QOSSETLD F(MHs.
Define Product Mix.
QumpL_SHeeneu TSN @ @) OEHHETLD &(H.

What is Pricing?

eNenavuilL_ed TG 6TEIEN?



10.

11.

12.

Define the term ‘Advertising’.

cllaTbLITLD 6T6TD &(HSH D@ QVSHETLD & (M.

What is meant by Advertising Media?

elleTbLIy 261D eTemLgen ClLImmeT wmg)?

Define ‘Market Segmentation’.

‘shens Wifle] @QessamTid euaTuImIs.

What are geographic variables?

HeSluwieb omMlgeT eTeiTmmed eTetTent?

Part B (5 x 5 = 25)

Answer all the questions, choosing either (a) or (b).

(a)

(b)

(a)

(b)

State the features of Marketing.

Simsmguilweder @uiesamer GHLE(Hs.

Or

Write a note on ‘Managerial approach of studying
Marketing’.

Smsmguiwemes unpdl bl Cooraramn  oiamid
perpuilener eT(LGIs.
Write a note on ‘E-marketing’ and ‘Service
marketing’.
Weenayl shangudl e wHmibd Caaned shensuil_epevls LiHM
GO cuenTs.

Or
State importance of Rural Marketing.

o1 mIsTIgUlwellen (pasHlwusgieusams GHULAHs.
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13.

14.

15.

16.

17.

(a) Write the elements of marketing mix.

SIBISTIG HOEEUUIGIT S0 MIHENET 6T(LPGIS.

Or
(b) State the benefits of product mix.

QuTBLsameUudleln HETENLDEEET 6T (LS.

(a) Write down the objectives of Sales Promotion.

ellhuener 2 wirellen CHIEEBISMET 6T(LDS)IS.

Or

(b) Write the advantages and disadvantages of
Television Advertising.

QarenaCudl eufll elleTbursdlen Beend Senosenar
T(PSIG.
(a) State the importance of Market Segmentation.

sheng Wilafen (psdlwusgieusams GNLG6Hs.

Or
(b) Write the disadvantages of Market Segmentation.
shens Wilaflen @enmaamar eT(Lps)s.
Part C (3 x 10 = 30)

Answer any three questions.

Discuss the functions of marketing.

SBIsTq Ul Lientlsamer afleums).

State the importance and process of marketing plan.
Smsmguilueder S gdlen WPSHWSFIaID LHMILD
Cewdurigemar GOLEHs.
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18.

19.

20.

Explain Product life cycle.
QurmL swrfliy eurpésens spnHdlullaner clleTéEs.

Explain the different types of Advertising Media.

clleTDLIT 26L& GUENSSHEET l6Td: G

Explain the bases for Market Segmentation.

gHens M6 saETar g LIl _sameT dleTéEs.
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