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B.A. DEGREE EXAMINATION, NOVEMBER 2021 

Sixth Semester 

Economics 

Elective  : PRINCIPLES OF MARKETING 

(CBCS – 2017 onwards) 

Time : 3 Hours Maximum : 75 Marks 

 Part A  (10  2 = 20) 

Answer all questions. 

1. What is a market?  

A[Põi GßÓõÀ GßÚ? 

2. What is meant by modern marketing? 

|ÃÚ  A[Põi°¯À Gß£uß ö£õ¸Ò ¯õx? 

3. What is Tele-Marketing? 

öuõø»÷£] ÁÈa \¢øu°hÀ GßÓõÀ GßÚ? 

4. Define Rural Marketing. 

FµP \¢øu°hÀ Gß£uØS C»UPn® u¸P. 

5. Define Product Mix. 

ö£õ¸mP»øÁ Gß£uØS C»UPn® u¸P. 

6. What is Pricing? 

Âø»°hÀ GßÓõÀ GßÚ? 
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7. Define the term ‘Advertising’. 

ÂÍ®£µ® GßÓ P¸zvØS C»UPn® u¸P. 

8. What is meant by Advertising Media? 

 ÂÍ®£µ FhP® Gß£uß ö£õ¸Ò ¯õx? 

9. Define ‘Market Segmentation’. 

"\¢øu ¤›Ä' C»UPn® Áøµ¯ÖP. 

10. What are geographic variables? 

¦Â°¯À ©õÔPÒ GßÓõÀ GßÚ? 

 Part B (5  5 = 25) 

Answer all the questions, choosing either (a) or (b). 

11. (a) State the features of Marketing. 

   A[Põi°¯¼ß C¯À¦PøÍ SÔ¨¤kP. 

Or 

 (b) Write a note on ‘Managerial approach of studying 

Marketing’. 

   A[Põi°¯ø»¨ £ØÔ AÔ¯ ÷©»õsø© AqS 

•øÓ°øÚ GÊxP. 

12. (a) Write a note on ‘E-marketing’ and ‘Service 

marketing’. 

   ªßÚÝ \¢øu°hÀ ©ØÖ® ÷\øÁ \¢øu°hø»¨ £ØÔ 

SÔ¨¦ ÁøµP. 

Or 

 (b) State importance of Rural Marketing.  

   FµP A[Põi°¯¼ß •UQ¯zxÁzøu SÔ¨¤kP. 
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13. (a) Write the elements of marketing mix. 

   A[Põi P»øÁ°ß TÖPøÍ GÊxP. 

Or 

 (b) State the benefits of product mix. 

   ö£õ¸mP»øÁ°ß |ßø©PøÍ GÊxP. 

14. (a) Write down the objectives of Sales Promotion. 

   ÂØ£øÚ E¯ºÂß ÷|õUP[PøÍ GÊxP. 

Or 

 (b) Write the advantages and disadvantages of 

Television Advertising. 

   öuõø»÷£] ÁÈ ÂÍ®£µzvß |ßø© wø©PøÍ 
GÊxP. 

15. (a) State the importance of Market Segmentation. 

   \¢øu ¤›Âß •UQ¯zxÁzøu SÔ¨¤kP. 

Or 

 (b) Write the disadvantages of Market Segmentation. 

  \¢øu ¤›Âß SøÓPøÍ GÊxP. 

 Part C  (3  10 = 30) 

Answer any three questions. 

16. Discuss the functions of marketing. 

A[Põi°À £oPøÍ ÂÁõv. 

17. State the importance and process of marketing plan. 

A[Põi°¯¼ß vmhzvß  •UQ¯zxÁ® ©ØÖ® 
ö\¯À£õmiøÚ SÔ¨¤kP. 
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18. Explain Product life cycle. 

ö£õ¸m u¯õ›¨¦ ÁõÌUøP _ÇØ]°øÚ ÂÍUSP. 

19. Explain the different types of Advertising Media. 

ÂÍ®£µ FhP ÁøPPøÍ ÂÍUSP. 

20. Explain the bases for Market Segmentation.  

\¢øu ¤›ÄUPõÚ Ai¨£øhPøÍ ÂÍUSP. 
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