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E–0311   

U.G. DEGREE EXAMINATION, APRIL 2019. 

Economics 

Allied — ADVERTISEMENT MANAGEMENT 

(CBCS – 2011 onwards) 

Time : 3 Hours Maximum : 75 Marks 

 Part A  (10  2 = 20) 

Answer all questions. 

1. Define Advertising. 

 ÂÍ®£µzvß ÁøµÂ»UPn® u¸P. 

2. Mention the difference between Advertising and 

Advertisement any two. 

ÂÍ®£µzvØS®, ÂÍ®£µ¨£kzxÁuØSªøh÷¯ EÒÍ 
÷ÁÖ£õmøh Cµsøh TÖP. 

3. What is meant by advertising message? 

 ÂÍ®£µ uPÁÀ GßÓõÀ GßÚ? 

4. Mention the meaning of creating of Advertising. 

 ÂÍ®£µ £øh¨¦ £ØÔ¯ ö£õ¸Ò TÖ. 

5. Define advertising strategy. 

 ÂÍ®£µ ²UvPøÍ Áøµ¯Ö. 

6. Mention the classification of advertising strategy any 

two. 

ÂÍ®£µ ²Uv°ß Cµsk ÁøPPÒ TÖ. 
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7. Write short note on advertising budget. 

 ÂÍ®£µ ÁµÄ & ö\»Ä vmh® £ØÔ J¸ ]Ö SÔ¨¦ GÊxP. 

8. What is indoor media? 

 EÒ¦Ó ÂÍ®£µ® FhP® GßÓõÀ GßÚ? 

9. Write any two advantages of an advertising agency? 

 ÂÍ®£µ ¤µv{vPÍõÀ HØ£k® Cµsk |ßø©PøÍ GÊxP. 

10. What is advertising Ethics? 

 ÂÍ®£µ |ßöÚÔ GßÓõÀ GßÚ? 

 Part B (5  5 = 25) 

Answer all questions, choosing either (a) or (b). 

11. (a) What is Advertising? Explain its objectives. 

   ÂÍ®£µ® GßÓõÀ GßÚ? Auß ÷|õUP[PøÍ 
ÂÍUSP. 

Or 

 (b) What is an advertisement media? How a media is 

selected?  

   ÂÍ®£µ \õuÚ® GßÓõÀ GßÚ? ÂÍ®£µ \õuÚ[PÒ 
GÆÁõÖ ÷uº¢öuk¨£õ´? 

12. (a) Explain the elements and process of advertising. 

   ÂÍ®£µzvß ußø©PÒ ©ØÖ® £¯ß£õkPøÍ 
ÂÁ›UP. 

Or 

 (b) Explain the advantages of advertising media. 

   ÂÍ®£µ FhPzvß |ßø©PøÍ ÂÍUSP.  
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13. (a) Explain the Government regulation increativity. 

   E¸ÁõUSu¼ß Aµ\õ[P ÁÈ•øÓPøÍ ÂÍUS. 

Or 

 (b) Describe the level of decision making. 

   •iöÁkzu¼ß £À÷ÁÖ {ø»ø©PøÍ ÂÁ›. 

14. (a) Explain the importance of advertising budget. 

   ÂÍ®£µ ÁµÄ&ö\»Ä vmhzvß •UQ¯zxÁzøu 
ÂÁ›. 

Or 

 (b) Explain various kinds of outdoor advertising. 

   öÁÎ¨¦Ó ÂÍ®£µzvß £À÷ÁÖ ÁøPPÒ ÂÍUSP. 

15. (a) Explain the function of an advertising agency. 

   ÂÍ®£µ •Pø©°ß £oPøÍ ÂÍUSP. 

Or 

 (b) What is global marketing? Explain its advantages. 

   E»P \¢øu°À GßÓõÀ GßÚ? Auß |ßø©PøÍ 
ÂÍUSP. 

 Part C  (3  10 = 30) 

Answer any three questions. 

16. What is the strength and weakness of Advertising? 

 ÂÍ®£µzøu £»¨£kzxuÀ ©ØÖ® £»ÃÚ¨£kzxuÀ 
GßÓõÀ GßÚ? 



E–0311 

  

  
4

Ws20

17. How can you increases the effectiveness of an 

advertisement? 

ÂÍ®£µzuõÀ HØ£hUTi¯ uõUPzøu GÆÁõÖ AvP›UP 
ö\´Áõ´? 

18. Explain the creativity of advertisement relates the 

advertising effectiveness. 

£øh¨£õØÓ¼ÚõÀ E¸ÁõUPUTi¯ ÂÍ®£µzvØS®, 
AuÚõÀ ÂÍ®£µzvß HØ£hUTi¯ uõUPzvØS® EÒÍ 
EÓøÁ £ØÔ ÂÁ›. 

19. What are the factors that affect advertising budget? 

 ÂÍ®£µ ÁµÄ & ö\»Ä vmhzøu £õvUS® PõµoPÒ ¯õøÁ? 

20. Explain the structure (or) organisation of an advertising 

agency. 

ÂÍ®£µ •Pø©°ß Aø©¨¤øÚ & ÂÍUSP. 
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