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P.G.DIPLOMA EXAMINATION, May 2015 

(AGRICULTURAL MARKETING MANAGEMENT) 

 
110: AGRICULTURAL MARKETING ORGANISATIONS AND MANAGEMENT 

 
 

Time: Three hours            Maximum:100 marks              

        

     SECTION-A                      

    Answer any FIVE questions (5×3=15) 

1. Agricultural Marketing. 

2. Economic Growth. 

3. Marketing Management. 

4. Marketing Mix. 

5. Marketing Strategies. 

6. Market Segment. 

7. Organisational innovations. 

8. State Trading. 

9. Co-operative Milk Producers Society. 

10. TANCOF. 

     SECTION-B 

    Answer any FIVE questions (5×5=25) 

11. Social perspectives of agricultural marketing. 

12. Write a note on characteristics of agricultural products. 

13. How perishability and bulkiness finders marketing process of farm commodities? 

14. Write a note on creation of time, place, utilities in agricultural produces. 

15. Write note on tasks of marketing management. 

16.   Role of buffer stock operations. 

17.  Importance of NAFED in agricultural marketing.        
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18. Significance of Agmark in maintenance of quality of agricultural commodities. 

19. National Mission on Food Processing. 

20. Role of TNSAMB. 

   SECTION-B  (5×12=60) 

 Answer ALL questions 

21. a) Elaborate on various approaches to study agricultural marketing. 

 (OR) 
 b) Detailed note on philosophies and tasks on marketing management with 

reference to agriculture. 

22. a) Elaborate on strategic management and marketing process. 

 (OR) 

 b)  Write a note on P’s marketing and elucidate the forces affecting marketing 
mix. 

23. a) Elaborate the theories of organisational structure and write a note on 
organisational and institutional innovation. 

 (OR) 
 b) Role of FCI and its importance in food grain price stability in India. 

24. a) Write a note on NCDC and NAFED and their role in agricultural marketing in 
India and write a note on significance of major commodity boards in India. 

 (OR) 

 b) Explain the role of co-operatives in procuring, distribution of clean milk in 
Tamil Nadu. 

25. a) What are Regulated Markets? And how it helps the farmers in realization of 
better price for the produce. 

 (OR) 

 b) Write a note on Agricultural Input Marketing in India and role played by 
National Seeds Corporation in seed marketing in India. 

   ****** 
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