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SECTION - A
Answer any FIVE questions (5 x 8 = 40)

1. Briefly describe the important characteristics of services marketing.

2. What are the requirements for effective segmentation?

3. Define market segmentation. Describe its benefits of market segmentation.
4.  Explain the concept of marketing mix.

S. Define the concept of product life cycle.

6. Discuss the various methods of pricing services.

7. What do you mean by marketingresearch? Describe its scope and importance

8. Explain the kinds of marketing research.

SECTION - B
Answer any THREE questions (3 x 20 = 60)

9. Distinguish between services marketing and product marketing.

10. Explain briefly the various environmental factors affecting the marketing

function.

11. Discuss the principles and characteristics of TQM.

12. Explain the various methods of pricing.

13. Explain the need for marketing information system.
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U@ 3 - 9 (5 x 8 = 40)

TmauGugid mb g ailerTssen s ol wellss

Fhend Caemeuuler (& ewrTHFwmisener alouf.

Fhend LGUuTuwialear Goheneuksenar aileur.

Fhend LIGUUTUIen6 alenTwim? Fhend LIGUUTUINNNT (PHhAs Hloubhend Fn D).
FhenG HELHAUUNDIT H(hd Hen6oT OGN & (F) d.

QuUT(HeT DpujeT FipDFUTT FH(HdH BN QUEHTUI .

ueoGaum euemsHwimer aleneviGFeneuenwt aleur.

Fhend TTUIFSF 6TET DTEL 6T 60T 60T ?

LeoGoum uemEHWITET Fhend pITUIFHHemeT alsufl.

UGS - 9 (3 x 20 = 60)

sTemauCuigyIld epesi P afler T @ & @ allen L weafldas

Gaemeu shemdHh@GHD, QUBHLF Fhendh@GLd o ater CoumumL g enesr aleur).
FhemHuiwed Lewiuied o eiter LILCouMI FpeoFHemar ailemd @ s.

WpdH ST Ceomewt enipuiesr GHTL LTHSHemaTUD (& 6wTBISHemarujd ailouf]
alenev BITewrwidhHeor LILCaIm auenHHenar aloufl.

Geomemienin HHaI6L (pempuilest GHemeuenut aleur).
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